
Facebook Marketing Plus
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Spoke to > 500,000 audience worldwide
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GNN Television Host
Destiny Ch. 8 | CreativeBusinessTV.com
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The Toilet Philosophy
Nobody goes out of the 

bathroom without a great idea.
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Choices
Do something about an idea.

Forget about it.
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Marketing
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50 Likes

1,230 Likes

75 Likes

867 Likes

3k Likes

118,442 Likes

MSA

Eskaya

Great Image
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800 M
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22, 472, 980

Facebook, March 2011

Thursday, November 24, 11



Australian population

Facebook, March 2011
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1 of every 4 Filipinos
uses Facebook
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130 connections
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11, 622, 360
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52%
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45x monthly
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55 minutes daily
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How?
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Marketing
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Facebook
is a community
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Facebook
is a ecosystem
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Facebook
is a learning center
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Clear Intention
Daily, Monthly, Quarterly, Annual Goals
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Understanding
what works and what doesn’t

Engaging, Monitoring, Evaluating
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Psychology
Impression, Behavior, Trends
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What happens in Facebook
doesn’t stay in Facebook
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Assessment
Information, Quality of Content
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Assessment Tool
Facebook Search
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Facebook Search
What people talk (have been talking) about 
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News Feed Algorithm
What Facebook thinks you’ll like based on 
your previous engagement with the author
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Customer-centered 
contents

Why they like, love, and need 
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If you’re not around

Lost opportunity to interact with the community
(Brand problem)
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If you’re not around

Lost opportunity to benefit from the ecosystem
(Sales problem)
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If you’re not around

Lost opportunity to learn and discover
(Innovation problem)
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Building FB Community

Vision and what you are about
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Building FB Community

Strategy based on well-defined output
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Building FB Community

Effective mix of activities
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Building FB Community

Integration of Like Page with your websites
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Engagement Tools

Posts, Photos, Videos, Notes
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Development Tools

Comment Stream

Thursday, November 24, 11



Facebook Vanity URL
Facebook.com/YourCompanyName
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Facebook Custom Login
Gives you access to user information
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Landing Page
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Customer Service
Check your page as frequent as you can
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Customer Service
Internet Reception Area
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Customer Service
Engage at a very personal manner
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Customer Service
Under-promise, over-deliver
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No selling, please.
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Way out
• Assume what your followers would need

• Show your followers what they problems are

• Suggest solution that leads to sales

Thursday, November 24, 11



Comments
Respond instantly (that’s what they expect)
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Comments
Assess the impact of the comment
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Comments
Mention the name using “@”
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Comments
Reply and reward :-)
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Comments
Apologize at once :-(
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Bonus
What some experts don’t want you to 
know
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Search Engine Optimization
How to land on Google’s Front Page
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Search Engine Explained
It’s like 3-year-old (what you feed, it uses)
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Search Engine Explained
Physical Body with Invisible Spirit
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Web Page Title
Description (what the page is about)
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Website Address
URL should contain keywords

Thursday, November 24, 11



Headlines (Titles)
Section or article title must be 
relevant with the title and URL
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Body Content
Texts that appear within your 
web page body
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Website Aesthetics
What design works for whom
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Social Media Branding
Get them before somebody does
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The Lazy Tool
One platform to broadcast to everything
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www.lloydluna.com

lloyd@lloydluna.com
twitter.com/lloydluna
facebook.com/lloydluna

internet marketing and social media consultant
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